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ABSTRAK 

Pameran patung di ruang publik Kota Yogyakarta memiliki arti penting 

yang sangat kuat sebagai simbol perkembangan dinamika seni rupa di Indonesia. 

Meskipun telah diselenggarakan beberapa kali namun persoalan terkait dengan 

pemindahan dan pembongkaran masih terjadi. Dari beberapa perhelatan pameran 

patung di ruang publik yang berlangsung, JSSP (Jogja Street Scuplture Project) 

2015 menjadi satu-satunya pameran yang diproyeksikan akan diselenggarakan 

setiap dua tahun sekali. Selain diikuti oleh peserta yang terdiri dari seniman 

kaliber internasional, perhelatan tersebut merupakan pameran yang murni 

menyajikan sebuah patung sebagai karya seni bukan sebagai komoditas pasar 

semata. Dengan  menggunakan analisis SWOT, dimana faktor internal dan 

eksternal yang berpengaruh terhadap keberhasilan sebuah pameran diukur (bobot 

dan rating)  menggunakan Matrik IE dan Kuadran SWOT. Hasil dari analisis 

Matriks IE menunjukan bahwa penyelenggaraan berada pada posisi (Hold and 

Maintain) dengan kebijakan penetrasi pasar dan pengembangan penyelenggaraan. 

Sedangkan pada hasil evaluasi kuadran analisis SWOT, penyelenggaraan berada 

pada posisi kuadran I, dengan arah kebijakan mendukung strategi agresif yang 

diwujudkan dalam bentuk pengembangan pasar, integrasi horizontal dan integrasi 

ke belakang. Hasil penelitian juga menunjukan bahwa pameran patung di ruang 

publik JSSP belum memenuhi aspek esensial sebagai pameran yang interaktif dan 

partisipatif, sehingga faktor tersebut menjadi alasan kuat terjadinya pemindahan 

atas beberapa karya peserta. 

Kata kunci : Pameran, Seni Ruang publik, JSSP 2015, SWOT  
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ABSTRACT 

 

Public space sculpture exhibition in Yogyakarta, has become a very 

significance symbol of dynamic development of arts in Indonesia. Even though 

has been held several times but the issues of removal and demolition of 

(temporarily) exhibited sculptures were still occurred. Noted from several events 

of sculptures exhibition that took place in Yogyakarta's public spaces, JSSP 

(Jogja Street Sculpture Project) 2015, became the only event that is projected to 

be held every two years. The event was not only exhibiting works of 

internationally recognized and renown Indonesian sculptors, but also represent 

sculpture as purely works of fine arts rather than as a mere market commodity. 

Based on SWOT analysis, where the internal and external factors affecting the 

success of an exhibition is measured (weight and rating) using IE matrix and 

SWOT quadrant, the result of IE Matrix analysis shows that the implementation is 

in position (Hold and Maintain) with market penetration policies and 

development of the committee organization. While the quadrant evaluation results 

shows that the committee organization is in a position of quadrant I, with the 

direction of the policies is to support aggressive strategies which is manifested in 

the form of market development, horizontal integration and backward integration. 

The results also showed that the exhibition of sculptures in public spaces by JSSP 

2015 was not fulfill the essential aspect as an interactive and participative public 

space event, this factor was the main reasons of the removal of several 

(temporarily) exhibited sculptures.  

Keywords: Exhibition, public space artworks, JSSP 2015, SWOT. 
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