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ABSTRAK  

  

Jhon Thai Tea merupakan satu dari sekian banyak kedai thai tea yang berdiri 

di Yogyakartra. Jhon Thai Tea didirikan oleh Ridho Wibowo pada pertengahan 

tahun 2018. Di sini Jhon Thai Tea  hadir dengan berbagai varian baru yang tidak 

dimiliki oleh kedai lain. Rasa dan Pelayanan yang profesionalitas menjadi poin 

utama yang selalu dijunjung tinggi oleh Ridho Wibowo. Namun mengingat 

banyaknya kompetitor yang sudah terkenal di Yogyakarta, membuat Jhon Thai Tea 

mengalami permasalahan dalam mengenalkan produknya ke masyarakat luas. Hal 

ini mempengaruhi omset penjualan setiap harinya.  

Melihat masalah tersebut, Perancangan Web series sebagai Media Iklan Kedai 

Jhon Thai Tea ini dirancang untuk mengenalkan brand dan produk Jhon Thai Tea. 

Web series ini mengangkat genre romance comedy dengan alur cerita yang identik 

dengan kehidupan remaja sehari – hari, sehingga mudah di terima oleh target 

audience. 

     

Kata kunci : Jhon Thai Tea, Web series, Iklan 

 

  

 

    



x  

  

ABSTRACT 

 

 Jhon Thai Tea is one of the many Thai tea stalls that stands in Yogyakartra. 

Jhon Thai Tea established by Ridho Wibowo in middle of 2018. Here Jhon Thai 

Tea comes with a variety of new variants that are not owned by the other stalls. 

Taste and professionalism service are the main points that always upheld by Ridho 

Wibowo. But considering the number of competitors who are already well-known 

in Yogyakarta, Jhon Thai Tea experienced problems in introducing its products to 

the society. This condition affects the sales turnover every day. 

Seeing this problem, the design of the Web series as Advertising Media for 

Kedai Jhon Thai Tea is designed to introduce the brand and products of Jhon Thai 

Tea. This web series raises the genre of romance comedy with a story line that is 

identical to the daily lives of teenagers, so it is easily accepted by the target 

audience. 

 

Key words : Jhon Thai Tea, Web series, Advertising    



xi  

  

DAFTAR ISI  

  

HALAMAN JUDUL ..........................................................................................  i 

HALAMAN PENGESAHAN ............................................................................  ii 

HALAMAN PERSEMBAHAN.........................................................................  iii 

HALAMAN PERNYATAAN KEASLIAN KARYA ........................................  iv 

HALAMAN PERSETUJUAN PUBLIKASI ……….........................................  v 

KATA PENGANTAR …………………….......................................................  vi 

UCAPAN TERIMAKASIH ...............................................................................  vii 

ABSTRAK …………………............................................................................. ix 

ABSTRACT ....................................................................................................... x 

DAFTAR ISI ......................................................................................................  xi 

DAFTAR GAMBAR..........................................................................................  xv 

BAB I PENDAHULUAN ................................................................................ 1 

A. Latar Belakang Masalah .......................................................................  1 

B. Rumusan Masalah ................................................................................  4 

C. Tujuan Perancangan ..............................................................................  4 

D. Batasan Masalah ................................................................................... 4 

E. Manfaat Perancangan ...........................................................................  4 

F. Definisi Operasional .............................................................................  5 

G. Metode Perancangan ............................................................................. 6 

H. Metode Analisis Data …………………………………………….…... 7 



xii  

  

I. Skematik Perancangan ……………………………………………......  8 

   

BAB II IDENTIFIKASI DAN ANALISIS DATA ........................................  9 

A. Tinjauan Teori ………………………………………………………… 9 

B. Tinjauan Masalah Perusahaan ................................................................ 19 

1. Nama Perusahaan ………………………………………………….. 19 

2. Sejarah Perusahaan ………………………………………………… 19 

3. Visi dan Misi …………………………………………...................... 20 

4. Manajemen Perusahaan ……………………………………………. 21 

5. Produk atau Layanan yang di pasarkan …………………………….. 21 

6. Wilayah Operasional ………………………………………………. 23 

7. Lokasi Perusahaan …………………………………………………. 23 

C. Data Visual ............................................................................................. 24 

D. Tinjauan Tentang Kompetitor ………………………………………… 32 

E. Analisis Data ..........................................................................................  35 

F. Kesimpulan Analisis .............................................................................. 36 

   

BAB III KONSEP KREATIF .........................................................................  38 

A. Konsep Kreatif .......................................................................................  38 

B. Tujuan Kreatif......................................................................................... 39 

C. Strategi Kreatif …………………………………….....……………….. 39 

D. Materi Program ...................................................................................... 43 

E. Sinopsis …………………………………………..................................  43 



xiii  

  

F. Konsep Penyuntingan …………………………………………………. 45 

G. Pra Produksi …………………………………………………………… 46 

1. Treatment ………………………………………………………… 46 

2. Shooting Script …………………………………………………… 51 

3. Shotlist …………………………………………………………… 74 

BAB IV PROGRAM PERANCANGAN ........................................................  95 

A. Praproduksi ............................................................................................. 95 

1. Storyboard ........................................................................................  95 

2. Master Breakdown ............................................................................   133 

B. Produksi...................................................................................................  142 

1. Peralatan ...........................................................................................  142 

2. Lokasi / Aktris / Aktor ...................................................................... 143 

3. Shooting Schedule ............................................................................  144 

4. Budgeting .........................................................................................  150 

5. Behind the scene ...............................................................................  150 

C. Kerabat Kerja Produksi ...........................................................................  153 

D. Pasca Produksi ........................................................................................  153 

E. Karya Jadi................................................................................................  156 

F. Poster ......................................................................................................  191 

BAB V  PENUTUP .......................................................................................... 192 

A. Kesimpulan ............................................................................................ 192 

B. Saran ......................................................................................................  193 

   



xiv  

  

DAFTAR PUSTAKA .......................................................................................  194 

LAMPIRAN .....................................................................................................  197 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xv  

  

DAFTAR GAMBAR  

   

GAMBAR 1.1 LOGO JHON THAI TEA ………………………....................... 9 

GAMBAR 1.2 DENAH LOKASI JHON THAI TEA 1......................................  23 

GAMBAR 1.3 DENAH LOKASI JHON THAI TEA 2 ..................................... 23 

GAMBAR 2.1 POSTER GRAND OPENING .………………………………...  24 

GAMBAR 2.2 POSTER INSTAGRAM …….....................................................  25 

GAMBAR 2.3 POSTER INSTAGRAM …........................................................  25 

GAMBAR 2.4 POSTER INSTAGRAM............................................................. 25 

GAMBAR 2.5 POSTER INSTAGRAM .............................................................  25 

GAMBAR 3.1 THAI GREEN TEA ....................................................................  26 

GAMBAR 3.2 THAI TEA ORIGINAL .............................................................. 26 

GAMBAR 3.3 THAI MILO TEA .......................................................................  26 

GAMBAR 3.4 THAI ICE TEA ..........................................................................  26 

GAMBAR 3.5 THAI CHOCOLATE .................................................................  27 

GAMBAR 3.6  GREEN LIME TEA ………………………………................... 27 

GAMBAR 3.7 THAI LIME TEA ……………………………………………... 27 

GAMBAR 4.1 JHON THAI TEA 1 …………………………………………… 28 

GAMBAR 4.2 JHON THAI TEA 1 ……………………………..……………. 28 

GAMBAR 4.3 PEMBUATAN THAI TEA …………………………………… 28 

GAMBAR 4.4 MELAYANI PELANGGAN ……………………..................... 29 

GAMBAR 5.1 LOKASI JHON THAI TEA 2 ………………….……………… 29 

GAMBAR 5.2 MELAYANI PELANGGAN …………………………………. 30 

GAMBAR 5.3 TRAINING KARYAWAN …………………………………… 30 

GAMBAR 5.4 SUASANA KEDAI …………………………………………… 30 

GAMBAR 5.5 PELANGGAN MEMILIH THAI TEA …………….................. 31 

GAMBAR 5.6 PELANGGAN SEDANG BERMAIN GAME ………............... 31 

GAMBAR 5.7 MELAYANI PELANGGAN …………………………………. 31 



xvi  

  

GAMBAR 6.1 DENAH LOKASI KEDAI FREMILT BANTUL …………….. 34 

GAMBAR 6.2 MENU DI FREMILT …………………………………………. 34 

GAMBAR 6.3 KEDAI FREMILT BANTUL ………………………………… 35 

 


